


“Be bold 
and mighty 
forces will 
come to 
your aid”
- Basil King



The Hotwire Academy (HWA) is a registered 
Educational Training Provider, accredited by 
Botswana Qualifications Authority (BQA). It is 
registered as part of the Hotwire Family of Brands 
(HWFoB), Botswana’s leading and oldest integrated 
communications team. HWA, established in 2017, 
is buttressed by over 30 years of corporate 
communications experienced in its founder, Kabelo 
Binns, and leverages 20 years of Public Relations 
work under Hotwire PRC (HWPRC)

Our vision is to be the creative and communications 
sector training provider of choice in Botswana and 
the region. Leading Public Relations and Public 
Affairs practitioners wear the HWA badge, and 
proudly so. Our mission is simple: we will ensure 
that everyone in middle management is on or wants 
to be on our courses. 

Why? Because we are resolute and unapologetic 
in our purpose to improve the creative and 
communications sector, so that we can have better 
customers and employees of the future.

We want to create better people doing what we 
do; and to have programmes that the leading 
companies in Botswana insist their teams are a part 
of, and which PR practitioners have experienced. 
This will ensure that we enhance the quality of PR 
and Public Affairs professionals in the sector, the 
National economy, and within the region. 

ABOUT THE 
HOTWIRE ACADEMY



The Hotwire Academy is the epitome of 
consultancy training. This is not simply 
for our revered capacity and passion 
for excelling. Rather, it is because 
we genuinely have a fervent desire to 
improve our society and our economy 
through knowledge. 

Are you ready to



THERE IS A QUOTE OFTEN SAID IN THE HOTWIRE FAMILY 
OF BRANDS AS A WHOLE, that “you’re either

This is because we are a learning organisation, 
in every meaning of the word. Through our 
specialised training courses, we promote learning. 
We ourselves, however, are always learning, 
always improving and always striving to drive 
ourselves and industry forward. This is, after all, 
how we started The Hotwire Academy (HWA).

From the Hotwire Family of Brands’ (HWFoB) 
roots as a Public Relations and Public Affairs 

Consultancy, we learned, we improved, and we 
grew to offer increased solutions; to do more and 
to think more boldly. This is the culture we breed 
within HWA: passion, boldness, an unquenchable 
yearn to learn more and be more. We think 
differently, and we fight the status quo, and we 
champion provocateurs of culture, because why 
not?



We believe that the strongest power we have as a society is our mind, our individual and collective 
conscious, and the ability we each have to shape the future by using this smartly. After all, knowledge 
and learning breed growth, and if we are not growing, then how are we evolving? How are we doing 
more and where can we do better? We want to play our part in contributing towards the development 
of Botswana’s creative and communications industry. We want to positively influence communications 
across all sectors in our economy, and make a real, meaningful impact in our Nation’s growth story.
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“Hotwire has assisted a team from Wilderness Safaris 
Botswana with media communication training. At 
all times we found the training to be highly relevant, 
insightful and educational. The expertise of Hotwire in 
this course was therefore effective and immediately 
implementable, to business benefit.”

“Training on effective communications for 
communications professionals, managerial and 
executive level leadership, to support their leadership 
delivery, is essential. Particularly training that is 
continuously adapted to the fast changing world we 
live in. The Hotwire Academy’s training programmes 
speak to the core of challenges and situations faced 
by professionals today. There is real value in how their 
courses are structured and delivered. We are glad to 
have an accredited institution to serve the corporate 
sector in this way.”

KIM NIXON Stephanie 
SandridgeManaging Director, 

Wilderness Safaris Botswana
Head of Marketing,
Stanbic Bank Botswana

We are not an every-
man stop.  We are 
picky and we make 
no apologies for it, 
because only the very 
best, the innately 
Hotwire-DNA-bearing, 
will fill the alumni 
walls of our Academy. 

If you genuinely wish 
to grow your own 
skill, compound your 
exposure to great 
thinking and great 
work, and believe 
in celebrating the 
veritable square pegs 
in round holes, then 



“The Hotwire training is truly an important offering to 
corporate leaders. We found that it met our expectations 
for programmes designed to enhance social media 
communications and reputation management. We are 
pleased to have experienced this training and look 
forward to more courses from The Hotwire Academy.” 

“My experience with the Hotwire Academy was 
immensely valuable. Although I have been engaging 
with media throughout my career, the media training 
was refreshing, an opportunity to pick up new skills 
and polish up. It was a few hours well spent and the 
learnings are practical and I have been able to put 
them to use already. “

SHADI LINCHWE FNBB Marketing 
& Comms. Head of Marketing,

MultiChoice Botswana

you belong with us. If 
our story truly speaks 
to you, then you 
belong with us and you 
are well on your way 
to becoming a ViRi-fied 
legend.



The short courses we offer are constantly 
being evaluated and enhanced upon, as we 
seek to ensure the very best for our trainees 
and delegates. Short courses currently on offer 
include:

1. Compelling communication for internal   
 audiences: how to write for internal 
 audiences

2. Strategising for crisis in an organisation

3. How to manage the pace of crisis spreading  
 in a social world

4. How to engage with media in today’s world

5. The able-bodied spokesperson – how to   
 speak for your brand with tenacity

All short courses of The Hotwire Academy are 
premised on a ‘no-barriers learning’ approach. 
This also allows The Hotwire Academy to 
ensure inclusivity of all prospective learners 
and delegates. This is regardless of disability, 
disadvantaged backgrounds, gender, ethnicity, 
racial, or religious groups, in line with the no-
discrimination stance of The Hotwire Academy. 

SHORT Courses 
we offer



short course 1:
Compelling communication 
for audiences

Upon completing this short course, learners will have 
a much stronger grasp of how to develop and deliver 
effective communications.

Learning outcome

Introduction
The training module aims to ensure that 
practicing Public Relations Officers and 
Practitioners have an increased awareness 
and understanding of the principles and 
practical application of content development 
for internal audiences in a corporate 
environment. It further unpacks the role 
of internal communication as part of the 
broader communication mix and how internal 
communication makes a positive contribution 
to the performance of any organisation.

The programme is premised on a ‘no-barriers 
learning’ approach. This also allows The 
Hotwire Academy to ensure inclusivity of 
all prospective learners and delegates. This 
is regardless of disability, disadvantaged 
backgrounds, gender, ethnicity, racial, 
or religious groups, in line with the no-
discrimination stance of The Hotwire Academy. • Understanding the purpose and impact of internal 

communications
• Developing an internal communications strategy 
• Being human: empathy and relationship building
• Writing for your internal audience
• Measurement

Learning Units

A sound and clear understanding and appreciation of:
• What internal communications entails;
• The role of internal communications and how it fits 

into the broader communications mix;
• How to identify and engage with internal 

stakeholders;
• The scope of internal communication tools, and their 

advantages and limitations;
• How to select and maximise the effectiveness of 

techniques for individual situations; and
• Monitoring and measurement of the impact of 

internal communications tactics.

Exit outcomes for learner upon completion 
of the short course:



3 full days, and this can be customised depending on client 
organisational requirements. Time commitment of full 8 
hour days. This is inclusive of short breaks and lunch 
break.

length

Trainees/delegates will be provided with information 
pack comprising all relevant course content, inclusive 
of worksheets and takeaway materials. No equipment 
requirements.

Course materials

All delegates/participants to complete a pre-course 
questionnaire so that we can: 
	Gauge existing skills and expectations;
	Collect information about real life situations 
 to work on during the course so that we can   
 customise the learning materials; 
	Be alerted to and take account of any 
 particular needs or areas of concern or 
 challenge; and
	Increase engagement on the course

Pre-course Scoping and Customisation

Delegates are eligible for this course subject to the 
following prerequisites:
 Applicants must hold a minimum of one 
 university degree from a recognised and 
 accredited tertiary institution, with a minimum   
 2nd class pass grade
	Applicants must be working in a Public 
 Relations Officer or Practitioner role or aspire 
 to do so
	Must have minimum 2 years’ work 
 experience

Prerequisites

The training programme is costed per delegate, and The 
Hotwire Academy reserves the right to offer organisations 
discounted rates based upon multiple entrants from a 
single organisation. The training programme is charged 
at P18,000.00 per training delegate, exclusive of VAT. 50% 
payment is required to confirm booking, with the balance 
due within 30 days of completion of the training session. 

There are no payment plans applicable to this programme.

Programme fees

A minimum 10 people and maximum 30 people per course 
(additional delegates would require a co-facilitator).

Delivery Style 

A minimum 10 people and maximum 30 people per course 
(additional delegates would require a co-facilitator).

Number of Delegates Admitted

Applications can be collected from The Hotwire Academy 
at Unit1, 25th Floor, iTowers South, Gaborone CBD. 
Application forms may also be downloaded from www.
hotwireprc.com 
Completed applications must be supported by:
	Certified Omang copy
	Certified copy of University transcripts /   
 degree and any associated awards received
	2 x vocational letters of reference
	Motivation letter from the applicant
	Updated CV
	Proof of funds - 3 months’ bank statement   
 if an individual, or letter of bank confirmation 
 if corporate confirming sufficient funds
	If funded by employer, letter from employer 
 confirming support and employer status as 
 funder

Application

Details of each training block will be published in local 
press and on The Hotwire Academy owned platforms, 
advising trainees/delegates of registration timelines and 
application procedures.

Registration timelines



Strategising for crisis 
in an organisation

Upon completing this short course, learners will have a 
much stronger grasp of how to strategise for crisis in an 
organsation, from a communications perspective.

Learning outcome

Introduction
The training module aims to equip Public 
Relations Officers and Practitioners with 
the requisite skills, understanding and 
ability to manage a crisis situation from a 
communications perspective. This includes 
identification of issues and how to mitigate 
these to avoid a crisis developing, assessment 
of a crisis situation and the key dynamics 
to be considered, development of a crisis 
communications plan, and holding statements, 
and implementation of said plan relevant to 
the organisation.

The programme is premised on a ‘no-barriers 
learning’ approach. This also allows The 
Hotwire Academy to ensure inclusivity of 
all prospective learners and delegates. This 
is regardless of disability, disadvantaged 
backgrounds, gender, ethnicity, racial, 
or religious groups, in line with the no-
discrimination stance of The Hotwire Academy. 

short course 2:

Upon completing this short course, learners will 
have a much stronger grasp of how to develop and 
deliver effective communications.

Learning outcome

A sound and clear understanding and appreciation of:

• The difference between an issue and a crisis;
• The different approaches to crisis communications 

planning;
• Recognising the different types of crisis one’s 

organisation might face;
• Identifying reputational risk for one’s organisation;
• Defining one’s Publics and channels of 

communication;
• Taking stock of the key dynamics of a given crisis 

situation;
• Devising effective and appropriate key messages 

and holding statements relevant to the organisation 
during the crisis;

• Planning resources and facilities one needs for 
effective and timely response in a crisis;

• Logging key developments in a crisis – knowledge 
and data management;

• Identifying and equipping spokespersons in a crisis; 
and

• Monitoring key developments as the crisis 
resolves or unfolds, and how to manage and adapt 
accordingly.

Exit outcomes for learner upon completion 
of the short course:

•  Definitions
•  Conducting the Crisis Audit
•  Developing a Response Process
•  The crisis communications toolkit
•  Measurement

Learning Units



All delegates/participants to complete a pre-course 
questionnaire so that we can: 
 Gauge existing skills and expectations;
 Collect information about real life situations to work 
 on during the course so that we can customise the 
 learning materials; 
 Be alerted to and take account of any particular 
 needs or areas of concern or challenge; and
 Increase engagement on the course.

Pre-course Scoping and Customisation

Trainees/delegates will be provided with information 
pack comprising all relevant course content, inclusive 
of worksheets and takeaway materials. No equipment 
requirements.

Course materials

Delegates are eligible for this course subject to the 
following prerequisites:
 Applicants must hold a minimum of one university 
 degree from a recognised and accredited tertiary 
 institution, with a minimum 2nd class pass grade
 Applicants must be working in a Public Relations 
 Officer or Practitioner role or aspire to do so
 Must have minimum 2 years’ work experience with 
 some communications background

Prerequisites

The training programme is costed per delegate, and The 
Hotwire Academy reserves the right to offer organisations 
discounted rates based upon multiple entrants from a 
single organisation. 

The training programme is charged at P20,000.00 per 
training delegate, exclusive of VAT. 50% payment is 
required to confirm booking, with the balance due within 
30 days of completion of the training session. 

There are no payment plans applicable to this programme.

Programme fees

4 full days, and this can be customised depending on client 
organisational requirements. Time commitment of full 8 
hour days. This is inclusive of short breaks and lunch 
break. 

length

All of our workshops are facilitator-led with a high level 
of interaction to transfer knowledge, and intimate groups 
to enable best learner to facilitator ratio. Throughout 
the workshop, delegates will work through a number of 
exercises, mini scenarios, role plays and case studies, as 
well as individual and group written exercises. 

This will include practical exercises towards formulating 
or revising a crisis communications plan for one’s own 
organisation; reference to real-life case studies; and 
facilitated discussion and interactive course. The focus is 
on ensuring the delegates are able to implement practical 
learnings once returning to their working environments, 
with written reference material to assist them.

Delivery Style 

A minimum 10 people and maximum 20 people per 
course.

Number of Delegates Admitted

Applications can be collected from The Hotwire Academy 
at Unit1, 25th Floor, iTowers South, Gaborone CBD. 
Application forms may also be downloaded from www.
hotwireprc.com. Completed applications must be 
supported by:
 Certified Omang copy
 Certified copy of University transcripts / degree and  
 any associated awards received
 2 x vocational letters of reference
 Motivation letter from the applicant
 Updated CV
 Proof of funds - 3 months’ bank statement if an 
 individual, or letter of bank confirmation if corporate 
 confirming sufficient funds
 If funded by employer, letter from employer 
 confirming support and employer status as funder

Application

Details of each training block will be published in local 
press and on The Hotwire Academy owned platforms, 
advising trainees/delegates of registration timelines and 
application procedures.

Registration timelines



Managing the pace of crisis 
in a social world

Introduction
In today’s fast-paced world of real-time 
communications and with the advent of social 
media, the speed and scale at which a crisis 
evolves and spreads is faster than ever 
before. This means a need to better manage 
the understanding, management and control 
over crisis. With the right preparation and 
strategic plan, digital platforms – including 
social media - can be essential tools for 
identifying potential crises as they emerge, as 
well as effectively managing them to minimise 
the damage to one’s business or brand 
reputation. The training module aims to equip 
Public Relations Officers and Practitioners 
with the insight, understanding and skills 
to manage crisis communications and crisis 
planning in a social world.

The programme is premised on a ‘no-barriers 
learning’ approach. This also allows The 
Hotwire Academy to ensure inclusivity of 
all prospective learners and delegates. This 
is regardless of disability, disadvantaged 
backgrounds, gender, ethnicity, racial, 
or religious groups, in line with the no-
discrimination stance of The Hotwire Academy. 

short course 3:

Upon completing this short course, learners will have a 
greater understanding and ability of how to engage with 
media.

Learning outcome

A sound and clear understanding and appreciation of:
• The difference between an issue and a crisis;
• Different approaches to crisis communications 

planning;
• Guidelines for identifying the type and magnitude of 

a crisis;
• Identifying reputational risk for one’s organisation;
• Defining one’s Publics and channels of 

communication with a strong social context;
• Taking stock of the key dynamics of a given crisis 

situation;
• How to tailor your messaging for various social 

media platforms;
• How to engage on social media platforms in times of 

crisis;
• Structures and approval processes for messaging 

posted on social media;
• Logging key developments in a crisis – knowledge 

and data management; and
• Monitoring key developments as the crisis 

resolves or unfolds, and how to manage and adapt 
accordingly.

Exit outcomes for learner upon completion 
of the short course:

• Definitions
• Taking stock of the situation in a crisis Managing the 

pace and the crises
• Managing the pace and the crises
• Measurement

Learning Units



Trainees/delegates will be provided with information 
pack comprising all relevant course content, inclusive 
of worksheets and takeaway materials. No equipment 
requirements.

Course materials

Applications can be collected from The Hotwire Academy 
at Unit1, 25th Floor, iTowers South, Gaborone CBD. 
Application forms may also be downloaded from www.
hotwireprc.com. Completed applications must be 
supported by:
 Certified Omang copy
 Certified copy of University transcripts / degree and  
 any associated awards received
 2 x vocational letters of reference
 Motivation letter from the applicant
 Updated CV
 Proof of funds - 3 months’ bank statement if an  
 individual, or letter of bank confirmation if corporate 
 confirming sufficient funds
 If funded by employer, letter from employer 
 confirming support and employer status as funder

Application

All delegates/participants to complete a pre-course 
questionnaire so that we can: 
 Gauge existing skills and expectations;
 Collect information about real life situations to work 
 on during the course so that we can customise the 
 learning materials; 
 Be alerted to and take account of any particular 
 needs or areas of concern or challenge; and
 Increase engagement on the course.

Pre-course Scoping and Customisation

Delegates are eligible for this course subject to the 
following prerequisites:
 Applicants must hold a minimum of one university 
 degree from a recognised and accredited tertiary  
 institution, with a minimum 2nd class pass grade
 Applicants must be working in a Public Relations  
 Officer or Practitioner role or aspire to do so
 Must have minimum 2 years’ work experience with  
 some communications background

Prerequisites

The training programme is costed per delegate, and The 
Hotwire Academy reserves the right to offer organisations 
discounted rates based upon multiple entrants from a 
single organisation. 

The training programme is charged at P18,000.00 per 
training delegate, exclusive of VAT. 50% payment is 
required to confirm booking, with the balance due within 
30 days of completion of the training session. 

There are no payment plans applicable to this programme.

Programme fees

3 full days, and this can be customised depending on client 
organisational requirements. Time commitment of full 8 
hour days. This is inclusive of short breaks and lunch 
break.

length

All of our workshops are facilitator-led with a high level 
of interaction to transfer knowledge, and intimate groups 
to enable best learner to facilitator ratio. Throughout 
the workshop, delegates will work through a number of 
exercises, mini scenarios, role plays and case studies, as 
well as individual and group written exercises. 

This will include practical exercises towards formulating 
or revising a social media crisis management plan; and 
facilitated discussion and interactive course. The focus is 
on ensuring the delegates are able to implement practical 
learnings once returning to their working environments, 
with written reference material to assist them.

Delivery Style 

A minimum 10 people and maximum 30 people per 
course. 

Number of Delegates Admitted

Details of each training block will be published in local 
press and on The Hotwire Academy owned platforms, 
advising trainees/delegates of registration timelines and 
application procedures.

Registration timelines



Media engagement in 
today’s world

Introduction
This programme aims to introduce you to 
today’s media landscape in Botswana, uncover 
key trends in the local and regional media 
landscape, and better understand Botswana’s 
creative and communications sector, of 
which media are a part. It will show you how 
to navigate Botswana’s media landscape 
effectively, including how to work with the 
media and how to build effective, mutually 
beneficial and long-lasting relationships with 
journalists as part of a sounds media relations 
strategy. This includes guidance on best 
practice in media relations.

The programme is premised on a ‘no-barriers 
learning’ approach. This also allows The 
Hotwire Academy to ensure inclusivity of 
all prospective learners and delegates. This 
is regardless of disability, disadvantaged 
backgrounds, gender, ethnicity, racial, 
or religious groups, in line with the no-
discrimination stance of The Hotwire Academy. 

short course 4:

Upon completing this short course, learners will have a 
much better appreciation of how to manage the pace of a 
crisis spreading from a communications perspective and 
with a particular view towards social media.

Learning outcome

A sound and clear understanding and appreciation of:
• The local and regional media landscape;
• Key trends and characteristics within the local media 

landscape;
• Best practice when it comes to media relations;
• How to engage media for a given need;
• How to select the right reporter to pitch your case to 

and how to pitch it;
• What kind of content media are looking for; and
• How to shape your content and what a well-equipped 

press office comprises.

Exit outcomes for learner upon completion 
of the short course:

•  Knowing your media
•  Trends and behaviours
•  Engaging with media
•  Content creation for media
•  Measurement

Learning Units



All delegates/participants to complete a pre-course 
questionnaire so that we can: 
 Gauge existing skills and expectations;
 Collect information about real life situations to work 
 on during the course so that we can customise the 
 learning materials; 
 Be alerted to and take account of any particular 
 needs or areas of concern or challenge; and
 Increase engagement on the course.

Pre-course Scoping and Customisation

Trainees/delegates will be provided with information 
pack comprising all relevant course content, inclusive 
of worksheets and takeaway materials. No equipment 
requirements.

Course materials

Delegates are eligible for this course subject to the 
following prerequisites:
 Applicants must hold a minimum of one university 
 degree from a recognised and accredited tertiary 
 institution, with a minimum 2nd class pass grade
 Applicants must be working in a Public Relations 
 Officer or Practitioner role or aspire to do so
 Must have minimum 2 years’ work experience with 
 some communications background

Prerequisites

The training programme is costed per delegate, and The 
Hotwire Academy reserves the right to offer organisations 
discounted rates based upon multiple entrants from a 
single organisation. 

The training programme is charged at P20,000.00 per 
training delegate, exclusive of VAT. 50% payment is 
required to confirm booking, with the balance due within 
30 days of completion of the training session. 

There are no payment plans applicable to this programme.

Programme fees

4 full days, and this can be customised depending on client 
organisational requirements. Time commitment of full 8 
hour days. This is inclusive of short breaks and lunch 
break. 

length

All of our workshops are facilitator-led with a high level 
of interaction to transfer knowledge, and intimate groups 
to enable best learner to facilitator ratio. Throughout 
the workshop, delegates will work through a number of 
exercises, mini scenarios, role plays and case studies, as 
well as individual and group written exercises. 

This will include practical exercises and facilitated 
discussion and interactive course. The focus is on ensuring 
the delegates are able to implement practical learnings 
once returning to their working environments, with written 
reference material to assist them.

Delivery Style 

A minimum 10 people and maximum 30 people per 
course. 

Number of Delegates Admitted

Applications can be collected from The Hotwire Academy 
at Unit1, 25th Floor, iTowers South, Gaborone CBD. 
Application forms may also be downloaded from www.
hotwireprc.com. Completed applications must be 
supported by:
 Certified Omang copy
 Certified copy of University transcripts / degree and 
 any associated awards received
 2 x vocational letters of reference
 Motivation letter from the applicant
 Updated CV
 Proof of funds - 3 months’ bank statement if an 
 individual, or letter of bank confirmation if corporate 
 confirming sufficient funds
 If funded by employer, letter from employer 
 confirming support and employer status as funder

Application

Details of each training block will be published in local 
press and on The Hotwire Academy owned platforms, 
advising trainees/delegates of registration timelines and 
application procedures.

Registration timelines



The able-bodied 
spokesperson – 
branding with tenacity

Introduction
This course will help you become more 
confident when speaking in front of audiences, 
as well as equip you with the skills to know 
how to develop key messages and deliver 
them effectively. It will explore methods 
of managing and controlling an interview, 
how to prepare yourself for an interview or 
speaking opportunity, and tips and tricks for 
ensuring you make your mark in line with the 
organisation’s strategy and positioning.

The programme is premised on a ‘no-barriers 
learning’ approach. This also allows The 
Hotwire Academy to ensure inclusivity of 
all prospective learners and delegates. This 
is regardless of disability, disadvantaged 
backgrounds, gender, ethnicity, racial, 
or religious groups, in line with the no-
discrimination stance of The Hotwire Academy. 

short course 5:

Upon completing this short course, learners will have a 
much stronger grasp of how to be an effective business or 
brands spokesperson.

Learning outcome

A sound and clear understanding and appreciation of:
• The role of the spokespersons;
• How to develop and deliver key messages in line with 

the brand narrative;
• How to control an interview;
• How to cope with a hostile interview/interviewer;
• How to prepare and structure a presentation/speech;
• How to make a good first impression on an audience 

and maintain attention and interest; and
• How to display confident body language and control 

nerves.

Exit outcomes for learner upon completion 
of the short course:

• The role of the spokesperson
• Identifying the right spokesperson
• Speaking on behalf of the brand/business
• Always staying on top of your game

Learning Units



2 full days, and this can be customised depending on client 
organisational requirements. Time commitment of full 8 
hour days. This is inclusive of short breaks and lunch 
break.

length

All delegates/participants to complete a pre-course 
questionnaire so that we can: 
 Gauge existing skills and expectations;
 Collect information about real life situations to work 
 on during the course so that we can customise the 
 learning materials; 
 Be alerted to and take account of any particular 
 needs or areas of concern or challenge; and
 Increase engagement on the course.

Pre-course Scoping and Customisation

Trainees/delegates will be provided with information 
pack comprising all relevant course content, inclusive 
of worksheets and takeaway materials. No equipment 
requirements.

Course materials

Delegates are eligible for this course subject to the 
following prerequisites:
 Applicants must hold a minimum of one university 
 degree from a recognised and accredited tertiary 
 institution, with a minimum 2nd class pass grade
 Applicants must be working in a Public Relations 
 Officer or Practitioner role or aspire to do so
 Must have minimum 2 years’ work experience with 
 some communications background

Prerequisites

The training programme is costed per delegate, and The 
Hotwire Academy reserves the right to offer organisations 
discounted rates based upon multiple entrants from a 
single organisation. 

The training programme is charged at P15,000.00 per 
training delegate, exclusive of VAT. 50% payment is 
required to confirm booking, with the balance due within 
30 days of completion of the training session. 

There are no payment plans applicable to this programme.

Programme fees

All of our workshops are facilitator-led with a high level 
of interaction to transfer knowledge, and intimate groups 
to enable best learner to facilitator ratio. Throughout 
the workshop, delegates will work through a number 
of exercises, mini scenarios and role plays, as well as 
individual and group written exercises. This training 
programme features both a theory and practical 
component.

Focus is on ensuring the delegates are able to implement 
practical learnings once returning to their working 
environments, with written reference material to assist 
them.

Delivery Style 

A minimum 10 people and maximum 20 people per 
course. 

Number of Delegates Admitted

Applications can be collected from The Hotwire Academy 
at Unit1, 25th Floor, iTowers South, Gaborone CBD. 
Application forms may also be downloaded from www.
hotwireprc.com. Completed applications must be 
supported by:
 Certified Omang copy
 Certified copy of University transcripts / degree and 
 any associated awards received
 2 x vocational letters of reference
 Motivation letter from the applicant
 Updated CV
 Proof of funds - 3 months’ bank statement if an 
 individual, or letter of bank confirmation if corporate 
 confirming sufficient funds
 If funded by employer, letter from employer 
 confirming support and employer status as funder

Application

Details of each training block will be published in local 
press and on The Hotwire Academy owned platforms, 
advising trainees/delegates of registration timelines and 
application procedures.

Registration timelines



The Hotwire Academy (HWA) is a registered 
Educational Training Provider (ETP), 
accredited by Botswana Qualifications 
Authority (BQA), under the Technical and 
Vocational Education and Training (TVET) 
Consultancies category. All HWA short 
courses and learning programmes are BQA 
accredited.

Summary of short 
course offerings
Programme Duration (full days) Fee per trainee /delegate 

(BWP)
Compelling communication for audiences 3 18,000.00

Strategising for crisis in an organisation 4 20,000.00

Managing the pace of crisis in a social world 3 18,000.00

Media engagement in today’s world 4 20,000.00

The able-bodied spokesperson: branding with tenacity 2 15,000.00

To confirm your place in one of our training 
programmes

• Contact us via email: 
 academy@hotwireprc.com 
• Via post to: Private Bag 26374, 
 Gaborone, Botswana; 
• In person at Unit1, 25th Floor, iTowers South, 
 Gaborone CBD;
• Via telephone: +267 3923579; or
• Fax +267 3923506.

Non-attendance/
Cancellations
Cancellations are acceptable providing the 
place is cancelled 7 days prior to the event. 
Each cancellation will be acknowledged in 
writing. Cancellations made within 7 days of 
the commencement date of training will incur 
a cancellation fee that is 50% of the marked 
programme fee. Bookings as part of any of 
our short courses are not confirmed until 50% 
payment has been made, and proof of payment 
shared with The Hotwire Academy. 

Refunds
All programmes are non-refundable.

Confirmations 
Please ensure that prior to attending any 
course, you have received an email from The 
Hotwire Academy confirming you have a place, 
acknowledging your 50% payment, and sharing 
logistical details of the training programme or 
short courses. Delegates whose places have not 
been confirmed may be turned away by the course 
facilitator. 

BOTSWANA
Qualifications Authority





About the Lead Trainer
KABELO NICHOLAS BINNS, Group MD - MCIPR (CIPR-
UK), CPRP (PRISA-Southern Africa), BA (Hons) PR and 
IT (Exeter UK), Entrepreneurs Masters Program at MIT 
(USA), LL.M Int Com Law (University of Salford, UK) (in 
progress).

Kabelo N. Binns is Founder of the Hotwire Family of 
Brands (HWFoB) and Managing Director of Hotwire PRC 
(HWPRC), FCB Wired, Tiki Media and other associated 
businesses of HWFoB. He has a passion for the world of 
communications and branding. He has served numerous 
clients such as Microsoft, South African Tourism, Coke, 
Google, FEDEX, AB InBev, Wilderness Safaris, Absa, 
Orange and BTCL amongst many. 

His foundation of PR & IT at graduate level, followed by 
25 years of both corporate and private sector experience, 
provide HWA with a formidable Lead Trainer. Kabelo is 
a seasoned and reputable developer of not only brands 
but human capital. A significant number of Corporate 
Communications leaders in Botswana were personally 
developed and mentored by him.

“At my core I believe HWFoB is not a business but an 
empowerment center to arm the next generation of 
Corporate Communications leaders with the tools to 
move our sector forward.”



Unit1, 25th Floor, iTowers 
South, Gaborone CBD


